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Abstract  

This research addresses "Motion Design in Digital Media: Its Impact on the Development of Visual Messages and User Interaction," 
focusing on the impact of animated graphics in the development of media messages and audience engagement. With the rapid growth of 
digital technology, motion design has become one of the essential tools contributing to enhancing the user experience and increasing the 
effectiveness of media messages. The study aims to explore how motion design can enhance interaction with digital content, including 
advertisements, e-learning, and other digital media. It also emphasizes the effects of motion, timing, and visual coordination in attracting 
attention and strengthening the power of messages to influence and persuade.The research concluded several key findings, including: 
motion design enhances audience attention, improves user experience through interaction with moving elements, and aids in simplifying 
complex messages. It was also found that excessive use of motion could lead to distraction, negatively affecting the effectiveness of the 
message. On the other hand, motion design requires attention to quality and compatibility with various devices to ensure a smooth user 
experience.The study recommends improving techniques used in motion design, avoiding excessive motion, and focusing on user-content 
interaction to enhance the visual and media experience. 

Keywords: Motion Design, Digital Media, Visual Messages, User Interaction, Digital Motion, User Experience, Digital 

Advertisements, E-Learning, Digital Technology. 

 

Introduction 

In today's era, where digital media dominates various aspects of life, visual communication has become one 
of the most prominent ways to influence audiences. With the advancement of digital tools and the 
widespread use of the internet, the form of media has evolved from mere text and audio messages to visual 
patterns that integrate text, images, and movement. As a result, "motion design" has emerged as a key tool 
in developing visual messages and capturing the audience’s attention. This form of design has become an 
important element in media, especially in digital media that relies on multimedia, such as videos, animations, 
and infographics, which help clarify messages, enhance understanding, and stimulate interaction with 
content. 

Motion design is one of the most prominent modern visual techniques used in digital media. It represents 
a blend of movement and illustrations aimed at presenting information in a comprehensive and engaging 
manner. This design technique is applied in various fields, including advertisements, educational content, 
interactive platforms, social media, video games, and mobile apps. In these contexts, motion design helps 
capture attention, accelerate information transfer, and increase the impact of messages directed to the target 
audience. 

Thus, the importance of this study lies in understanding how motion design influences the development of 
visual messages in digital media and how this impact can enhance user interaction with these messages. 
Visual messages that rely on moving elements have become integral to modern digital media strategies, 
making their study and analysis crucial for understanding the dynamics of current digital media. 

Research Problem 

The research problem lies in analyzing and interpreting the impact of motion design in improving visual 
messages in digital media. How can this type of design contribute to attracting audience attention, 
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facilitating information absorption, and increasing interaction with media messages? Additionally, the study 
raises questions about the factors that make motion design more effective in improving users' 
understanding of messages, as well as the factors that maximize its effectiveness across different digital 
media contexts. 

It also explores whether these effects differ depending on the type of digital media (such as digital ads, 
educational content, or social media) or the target audience. Are there negative effects that may result from 
excessive use of motion design, such as increased distraction or reduced focus? Therefore, this study aims 
to address these issues by investigating the effect of motion design on improving the effectiveness of visual 
messages and enhancing user attention and interaction. 

Importance of the Study 

The importance of this research lies in highlighting the growing impact of motion design in digital media 
on improving the effectiveness of visual messages. As we witness a significant shift toward increased use 
of multimedia and digital technologies in media, it becomes crucial to study how motion design influences 
the enhancement of media messages. The significance of this study includes: 

Achieving a deeper understanding: This research will provide a comprehensive understanding of the impact 
of motion design in digital media and enhance the ability to design effective and influential visual messages. 

Guiding the digital media industry: It helps digital media professionals improve their media strategies by 
using motion design more professionally and effectively, thereby boosting audience engagement with digital 
content. 

Offering solutions to current challenges: This study provides solutions to issues and criticisms related to 
the overuse of motion design in digital media, helping to avoid potential problems such as distraction or 
lack of focus among recipients. 

Capitalizing on future trends: The research helps predict future trends in digital media, including how 
motion design techniques will evolve and the potential impacts these techniques will have on user 
interaction with digital content. 

Contributing to academic knowledge: The study provides an academic contribution to understanding and 
analyzing the role of motion design in the evolution of digital media, representing a valuable addition to the 
knowledge base in this field. 

Research Objectives 

The primary goal of this research is to understand the effect of motion design in digital media. The specific 
objectives are: 

Study the impact of motion design on enhancing visual messages: Investigating how moving elements (such 
as animations, transitions, and visual effects) affect the effectiveness of media messages and how they can 
contribute to enhancing user interaction and understanding of the messages. 

Analyze the impact of motion design on user interaction: Exploring the role of motion design in improving 
users’ engagement with digital content and how it increases attention span and interaction with digital 
media, whether through websites, apps, or social media platforms. 

Identify best practices in using motion design: Outlining the factors that make motion design more effective 
in enhancing media message effectiveness, including color choices, motion, timing of effects, and 
coordination of moving elements. 
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Explore the relationship between motion design and the target audience: Investigating how motion design 
affects different audiences (in terms of age, interests, and culture) and how the impact of design may vary 
based on these factors. 

Study the challenges of overusing motion design: Examining any negative effects that may result from 
excessive motion design, such as message distortion or loss of user attention. 

Motion Design in Digital Media: Its Impact on the Development of Media Messages and User Interaction 

In the modern world of digital media, motion design has become an indispensable tool for developing 
visual messages and engaging user interaction. While static media messages may not be enough to meet the 
needs of the contemporary audience, motion design offers an interactive and rich experience capable of 
leaving a lasting impression on memory and stimulating user interaction. Motion design is used in various 
fields such as advertising, promotional videos, e-learning, and video games, making it a fundamental tool 
in digital media. The goal of this research is to explore the impact of motion design on developing visual 
messages and motivating user interaction in digital media, focusing on how movement and changing visual 
elements influence audience understanding and interaction with media messages. 

The Concept of Motion Design and Its Dimensions in Digital Media 

Motion Design 

Motion design is a type of design that combines animations or movements with visual elements such as 
text and images to capture attention and enhance the user experience. It aims to create a visual interaction 
between the user and the content, where these movements may include changes in object sizes, moving 
texts, transitions between slides, or even sound effects that add another dimension to the visual experience 
(Al-Kurdi, 2015, p. 45). 

Different Types of Motion Design 

Motion design can be categorized into various types, including 2D motion design, which relies on simple 
graphics and flat movements, and 3D motion design, which utilizes additional dimensions to create more 
complex movement and detailed visuals. Interactive motion design allows users to engage with the content, 
such as clicking buttons or moving the mouse, creating a more dynamic and effective interactive experience 
(Hassan, 2018, p. 74). 

The Psychological and Visual Impact of Motion Design on Users 

Effect of Movement on Attention and Focus 

When movement is combined with visual elements, motion design can attract attention faster compared to 
static designs. Movement influences the way the human brain responds to stimuli, as the brain naturally 
tends to follow moving elements, increasing attention and interaction with the content. Studies have shown 
that moving elements are more captivating to viewers and improve their retention of content compared to 
static elements (Al-Zahrani, 2017, p. 100). 

Motion Design and Enhancing Understanding 

One of the main benefits of motion design in digital media is its ability to improve users’ understanding of 
information. By combining movement with textual or graphical messages, information can be presented in 
a clearer and more organized manner. For example, animations can be used to explain complex processes 
or difficult concepts in a visual way that helps make them easier to understand (Abdullah, 2019, p. 34). 
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Motion Design in Digital Media: Its Impact on the Development of Media Messages 

Impact on Advertising Messages 

Using motion design in digital ads is one of the most effective ways to capture attention and present 
messages in an enjoyable and eye-catching manner. With technological advancements, animated graphics 
can creatively showcase a product or service. Motion design can enhance the visual clarity of products and 
present them in an attractive way that makes the media message more impactful. Moreover, animations 
help establish an emotional connection with the audience, contributing to strengthening purchase decisions 
(Al-Jabri, 2020, p. 120). 

The Impact on Other Media Messages (Education, News, etc.) 

Educational messages are among the fields that have greatly benefited from motion design. Whether 
through online lessons or explanatory videos, motion can help clarify complex concepts and ease the 
learning process. For instance, in e-learning, animations can explain physical or mathematical processes 
dynamically and effectively, improving students' ability to absorb complex information (Al-Dosari, 2016, 
p. 53). 

User Interaction with Motion Design 

Enhancing Interaction in Digital Media 

Interaction is a key element of the user experience, especially in digital media, which heavily relies on 
engaging users and prompting them to interact with content. This interaction can involve engaging with 
moving elements, such as clicking on moving buttons, sliding through moving slides, or even interacting 
with animations within apps or websites. These interactions increase the user’s connection with the content, 
making them feel more in control of the experience (Al-Shamri, 2020, p. 56). 

Motion Design in Enhancing User Experience 

The role of motion design goes beyond capturing attention; it extends to improving the overall user 
experience. For example, in apps and websites, movement can be used to create a sense of direction and 
motivate interaction. Motion can guide the user on how to navigate a website or use various features within 
an app, enhancing the user experience and providing a smooth and flexible interaction (Al-Zahrani, 2017, 
p. 110). 

Role of Timing and Colors in Motion Design 

Timing in Animations 

Timing is one of the essential factors for the success of motion design. Movement should occur at the right 
time so as not to confuse the user or slow down their response. The timing of movement can determine 
how the message is understood and how quickly the content is absorbed by the audience. Improper timing 
can negatively affect message comprehension and increase confusion for the user (Mansour, 2019, p. 205). 

Colors and Visual Coordination 

Colors play a significant role in enhancing the impact of animations. Bright colors can attract attention, 
while calming colors create a sense of balance and comfort. When combining colors with movement, it is 
essential to ensure that the colors align with the media message and its intended purpose. For instance, 
bright colors are often used in promotional ads to capture attention quickly, while neutral colors are used 
to create harmony in educational or informational messages (Al-Dosari, 2016, p. 62). 

Challenges of Using Motion Design in Digital Media 
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Technical and Quality Challenges 

The quality of animations is one of the major challenges in digital media. Although motion design can have 
a significant impact on audience engagement, the technologies used to produce animations may affect their 
quality on devices with lower capabilities. This can lead to a poor user experience due to delays or visual 
distortion, negatively impacting the effectiveness of the media message (Abu Al-Hassan, 2017, p. 67). 

"In recent studies, the combination of 2D and 3D elements in motion graphics has shown significant 
potential for creating innovative and visually engaging designs. According to Alamarat and Al-Omari (2024), 
this hybrid approach offers a promising method for designers to generate cutting-edge motion graphics 
that effectively convey emotional stories through integrated visuals." 

Excessive Use of Motion Design: Excessive use of animation in design may cause users to become 
distracted. If movement is used excessively or in a poorly thought-out manner, it can become overwhelming 
for users and detract from the intended message rather than enhancing it. Therefore, it is essential to 
exercise caution regarding when and how motion is applied to ensure a positive impact on user interaction 
with content (Al-Shammari, 2020, p. 90). 

In conclusion, motion design in digital media proves to be a powerful tool for enhancing visual messaging 
and increasing user engagement. By effectively combining motion with other visual elements, digital media 
can become more impactful and attention-grabbing. However, this tool must be used carefully to avoid 
overuse of movement, which could undermine the message. Motion design remains a vital tool for 
improving user experience and expanding interaction with digital content. 

The Importance of Graphic Design in Building Visual Identity 

Enhancing Brand Recognition: Graphic design helps highlight the unique personality and identity of a 
brand. Through the design of logos, colors, and visual patterns, customers can quickly recognize a brand, 
contributing to the development of a strong and positive image. 

Conveying a Clear Message: Graphic design aids in delivering the brand message accurately and clearly. By 
using appropriate colors, images, and visually appealing layouts, a designer can create an engaging visual 
experience that speaks to customers and effectively communicates the brand's message. 

Building Trust and Loyalty: Graphic design plays a significant role in building trust and loyalty toward the 
brand. When customers feel comfortable and attracted to a brand’s design and appearance, they are more 
likely to engage and do business with it. 

Standing Out from Competitors: Through distinctive graphic design, a brand can stand out and grab the 
attention of customers. When customers notice something unique and special in a brand's design, they are 
more likely to be drawn to it. 

Therefore, graphic design is a crucial tool in building and enhancing a brand’s visual identity. By paying 
attention to the details of design, a brand can gain a competitive edge in the market and establish a strong 
connection with its target audience. 

The Concept of Graphic Design: Graphic designs help build visual identities and enhance brands. It is no 
longer just about creating beautiful images and animations but also plays a multi-faceted and effective role 
in conveying messages and stimulating interactions. In general, graphic design involves creating and utilizing 
visual elements such as images, colors, text, and illustrations to convey a specific message or idea. 

Objectives of Graphic Design: Graphic designs contribute to developing a brand's visual identity and 
achieving several goals, such as: 

https://ecohumanism.co.uk/joe/ecohumanism
https://doi.org/10.62754/joe.v4i2.6434


Journal of Ecohumanism 
2025 

Volume: 4, No: 2, pp. 1222 – 1232 
ISSN: 2752-6798 (Print) | ISSN 2752-6801 (Online) 

https://ecohumanism.co.uk/joe/ecohumanism  
DOI: https://doi.org/10.62754/joe.v4i2.6434  

1227 

 

Enhancing Communication: Graphic design helps convey messages and information in an appealing and 
visual manner, making communication with the target audience easier and more engaging. 

Building Trust and Recognition: Graphic design contributes to creating a strong visual identity for the 
brand, fostering trust and recognition. 

Enhancing Added Value: Graphic design helps enhance the perceived value of a product or service, 
improving the customer experience and increasing brand loyalty. 

Facilitating Emotional Connection: By skillfully using visual elements, graphic design can trigger an 
emotional connection with the brand and communicate its values, culture, and preferences. 

Improving User Experience: Graphic design is a crucial element in improving user experience, whether on 
websites, mobile apps, or advertisements. Well-designed graphic elements can enhance user navigation, 
making it smoother and more understandable. 

Thus, graphic design plays a vital role in building a brand’s visual identity and enhancing the customer 
experience. It is an essential component of comprehensive and interactive marketing in the digital age. 

Components of Visual Identity: To create an integrated visual identity for a brand, several important and 
consistent components must be included. Some key components of a brand's visual identity: 

Brand Logo: The brand logo is one of the most important elements in building visual identity. The logo 
should be distinctive and easily recognizable, representing the brand's vision and values. It may include 
symbols or words that uniquely represent the brand. 

Brand Colors: Brand colors are a significant part of the visual identity, helping reinforce brand recognition 
and leave an impression on the audience. Colors should reflect the brand's personality and align with its 
message. A limited set of colors should be chosen, with each color designated for specific types of marketing 
materials and communications. 

Brand Style: The brand style includes other visual elements that are used to enhance the brand, such as 
patterns, secondary symbols, and distinctive geometric shapes. The style must be consistent and 
complement other visual identity elements. 

Brand Typography: The brand’s typography contributes to creating a unique personality for the brand. The 
typeface should align with the logo and overall brand identity. Different typefaces can be used for headings 
and body text. 

By providing these components in a harmonious and consistent way, a brand can create a unique and 
distinctive visual identity that helps build its image in the minds of customers. 

The Importance of Graphic Design in Building Visual Identity: Graphic designs play a crucial role in 
building a brand’s visual identity. They help enhance communication with customers, raise brand awareness, 
and build trust and reliability. Here are some reasons why graphic design is essential in building a brand’s 
visual identity: Impact on Customer Engagement: 

Graphic design contributes to better engagement with customers. When the design is attractive and suits 
the brand, customers feel a strong and positive connection with it. 

Good graphic design can attract customers and pique their interest, increasing the chances of the brand 
reaching more potential customers. 

Raising Brand Awareness 
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Graphic design helps raise brand awareness by creating unique and memorable designs that make the brand 
easy to recall. 

It can assist in defining the brand’s personality and building a positive image around it. 

Enhancing Trust and Reliability 

Graphic design plays a role in enhancing trust and reliability in the brand. Attractive and professional 
designs reflect the brand’s attention to detail and quality. 

When the graphic design aligns with the brand’s vision and values, it allows customers to interact with the 
brand more confidently and reliably. 

Therefore, graphic design plays a crucial role in building the brand’s visual identity and strengthening its 
connection with customers. By utilizing appropriate graphic design strategies, brands can enhance customer 
trust, loyalty, and raise awareness of their products and services. 

Graphic Design and its Role in Building the Brand's Visual Identity – Content Digital Marketing Company 

Advantages of Good Graphic Design for the Brand: When it comes to building a brand's visual identity, 
good graphic design plays a key role in achieving success and recognition in the market. Here are some 
advantages that good graphic design provides for the brand: 

Unified Vision and Identity: Good graphic design helps unify the brand’s vision and strengthen its identity. 
By using consistent colors, patterns, and logos, customers and the audience can identify the brand and 
differentiate it from competitors. 

Distinguishing the Brand from Competitors: Unique and creative graphic designs are an effective way to 
grab customer attention and set the brand apart from competitors. By designing an interesting and 
distinctive logo, a brand can create a positive impression and attract attention quickly. 

Enhancing Customer Connection: Beautiful and creative graphic designs help build a strong relationship 
between the brand and customers. Through images, illustrations, and visual messages, the connection is 
enhanced, deepening interaction with customers. 

By investing in good graphic design, a brand can achieve numerous benefits and positive results. Good 
graphic design helps unify the identity and vision, enhance uniqueness, strengthen connections, and 
improve engagement with customers. 

Practical Examples of Successful Graphic Design for Brands: Case Study 1: Technology Company A 
technology company provides unique solutions for its customers through innovative products and services. 
Graphic design is an essential part of the brand’s identity. Here are some important features and details of 
successful graphic design for a technology company: 

Unique logo design that reflects the company’s vision and values. 

Selection of harmonious colors that enhance the brand identity and attract attention. 

Use of relevant icons and symbols to distinguish products and services. 

Attractive and user-friendly design for apps and websites. 

Relying on relevant images and illustrations to clarify the benefits of products and services. 

Creating unique design patterns that reflect the brand and enhance recognition. 
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Case Study 2: Food Company Food companies rely heavily on graphic design to create a unique visual 
identity for their brand. Here are some important features and details of successful graphic design for a 
food company: 

A distinctive logo design that reflects the type of products and unique food concept. 

Use of bright and natural colors to highlight the healthy and fresh nature of the food. 

Use of high-quality images of food and ready-made meals to stimulate customers’ appetite. 

Innovative packaging designs that attract customers' attention on store shelves. 

Creating unique advertising copy that highlights the unique features of products. 

Using appropriate fonts and texts to enhance the brand’s message and vision. 

Case Study 3: Fashion Store Fashion is an industry that heavily relies on graphic design to create product 
appeal and differentiate from competitors. Here are some important features and details of successful 
graphic design for a fashion store: 

A unique logo design that reflects the store's personality and style. 

Using colors and patterns that reflect current fashion trends. 

Using high-quality images to highlight the fashion and beauty of the designs. 

Designing distinctive views for fashion shows and new collections. 

Using special symbols and logos to enhance store recognition. 

Creating eye-catching advertisements to promote new products. 

These practical case studies highlight the importance of graphic design in building the brand’s visual identity 
and showcasing its products and services in a unique and special way. 

Choosing a Professional Graphic Designer Skills and Experience Required: When choosing a graphic 
designer to build the brand’s visual identity, there are several skills and experiences to look for: 

Innovation and Creativity: The designer should have the ability to think creatively and innovatively to create 
a unique visual identity that sets the brand apart from others. 

Proficiency in Graphic Design: The designer should have strong graphic design skills, including the artistic 
and professional use of colors, text, and images. 

Knowledge of Design Software: The designer should be experienced in using design software such as 
Adobe Photoshop, Illustrator, and others to achieve the best results. 

Ability to Work Under Pressure: Sometimes, the designer needs to work quickly and effectively under tight 
deadlines, so they should be able to manage projects efficiently. 

Additional experiences that may be useful for the graphic designer in building the visual identity include: 

Designing logos and symbols 

Designing websites 
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Designing printed marketing materials 

Collaboration and Communication 

Effective collaboration and communication with the graphic designer are crucial to ensuring that the desired 
visual identity for the brand is achieved. It is essential to clearly communicate the brand’s direction, vision, 
and future goals to the designer. Regular and effective communication should be maintained to ensure the 
work is progressing according to the plan and timeline. When providing feedback on designs, it should be 
clear and detailed to help the designer meet the brand’s expectations. 

Basic Steps in Designing the Brand’s Visual Identity 

Market Research and Competitive Analysis: Market research and competitive analysis are crucial steps in 
designing the brand’s visual identity. The market should be studied to understand the target audience’s 
needs and preferences before starting the design process. This helps identify the brand’s competitive edge 
and ensures the design reflects the brand's values and vision. Studying competitors allows for an analysis of 
design strategies used by others and working towards developing a unique and innovative design to help 
distinguish the brand. 

Developing the Logo and Visual Elements 

After completing market research and competitor analysis, the next step is to develop the brand's logo and 
other visual elements. The logo is a core element in the visual identity design, and it must be unique and 
easily recognizable while reflecting the brand’s message. The colors, shapes, and fonts used in the logo and 
other visual elements must align with the brand's personality and objectives. 

In addition to the logo, the design of the visual identity includes selecting primary and secondary colors for 
use, choosing the typeface, and developing other visual elements such as symbols, icons, and patterns. All 
elements should be cohesive and consistently reflect the brand’s identity in all communications. 

Conclusion 

Motion design is a powerful tool in the development of media messages and enhancing user engagement 
in digital media. By using this technique thoughtfully, the quality of digital content can be improved, 
increasing its ability to influence the audience. Although technical and creative challenges in motion design 
persist, the opportunities it provides significantly contribute to enhancing the user experience and digital 
advertisements. 

Research Findings 

Through the study "Motion Design in Digital Media: Its Impact on Developing Visual Messages and User 
Interaction," the research revealed several important findings that demonstrate the influence of motion 
design in digital media and its effective role in enhancing visual messages and increasing user engagement. 
The key findings include: 

Motion Design Enhances Media Message Effectiveness: The study found that motion design significantly 
improves the effectiveness of media messages. Movements capture the audience's attention and encourage 
their interaction with the content. This interaction, driven by motion, strengthens the message's ability to 
persuade and influence. 

Improved User Experience: The use of motion design has enhanced the user experience in digital media, 
as the interactivity it provides deepens the user's connection to the content. The results also indicated that 
motion elements can help simplify the understanding of complex messages, especially in educational fields 
and digital advertisements. 
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Interaction Between Motion and Visual Messages: The interaction between motion and visual elements is 
a key factor in the success of motion design. Proper timing of motion and its coordination with text and 
images boosts the visual impact of media content. 

Technical Challenges and Quality: Despite the many benefits of motion design, the research also highlighted 
technical challenges related to the quality of animations and compatibility with various devices and systems. 
Poor production techniques or overuse of motion can negatively affect the user experience. 

The Impact of Color and Coordination in Motion Design: The study confirmed that color and visual 
coordination in motion design play an essential role in attracting attention and emphasizing core messages. 
While good coordination enhances message effectiveness, the appropriate use of colors increases emotional 
impact and gives the content a distinct character. 

Research Recommendations 

Based on the results of this study, several recommendations have been made to improve the use of motion 
design in digital media: 

Enhancing Motion Design Techniques: Efforts should be made to advance the technologies used in 
creating animations to ensure high quality and smooth display across different devices. It is important to 
improve design tools to meet user needs in diverse environments. 

Controlling Excessive Motion: Motion designers should avoid excessive use of animations. The aim should 
be to enhance the message, not distract the user. Proper timing is essential, and movements should not 
overlap or cause confusion. 

Focusing on User Interaction: Media organizations should focus on developing new interactive experiences 
that combine animations and user interaction. This could include enhancing user experiences by adding 
interactive elements such as clickable animations, scrolling through animated images, or even personalizing 
content based on user interaction. 

Targeting Specific Audiences in Motion Design: Motion design should be tailored to suit the target 
audience. For instance, animations in advertisements should be specifically designed for certain age or 
cultural groups to ensure effective engagement. 

Studying the Emotional Impact of Motion Design: More studies should be conducted on the impact of 
motion and colors on users' emotions and feelings. These studies can be leveraged to design digital content 
that increases emotional engagement and better connects with the audience. 

Ongoing Research on User Interaction with Moving Content: Another recommendation is to conduct more 
research on how users interact with moving content across various platforms. This will help improve 
understanding of optimal animation usage patterns in digital media. 
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