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Abstract  

Although there is a wealth of happiness literature from both Western and Eastern experiences and perspectives, research on happiness 
in the workplace especially within the Arab region and high-context cultures—is limited. This study is an attempt to encourage 
happiness research in workplaces in the Middle East. Focusing on government organizations in the United Arab Emirates, this study 
aims to influence government organizations’ strategy planning and implementation regarding long-term impact on happiness levels. In 
particular, this study investigates how government organization employees’ personal attitudes toward life affect their feelings toward 
work. The research employed a quantitative analysis (questionnaire), thereby providing a detailed analysis of questionnaire responses 
across four government organizations at the functional level. Data were collected from 140 employees in four government organizations 
in the UAE over a period of four months. By performing data analysis using a quantitative tool to recognize the gaps between attitudes 
toward life and happiness levels at work in a high-context culture, this study makes recommendations to increase happiness levels across 
organizations in the long run. The study results reveal that participant employees largely exhibited a positive life outlook, which can be 
attributed to the UAE’s HC culture. Social life in the UAE is always active, with numerous family gatherings and social occasions, 
which can be considered a source of happiness. This study’s findings emphasize the necessity of correlating how individuals’ life attitudes 
positively or negatively influence their happiness levels at work. 

Keywords: Employee attitudes; workplace happiness; United Arab Emirates; life outlooks; happiness levels. 

 

Introduction 

The positive outcomes of the happiest organizations worldwide confirm that happy employees are highly 
productive, healthier, and loyal to the work place, that high happiness levels benefit both individuals and 
organizations in the short and long term, and ensure the organizations’ competitiveness and sustainability 
(Lyubomirsky et al., 2005). Moreover, numerous organizations pay attention to employee turnover and its 
impact on productivity. According to Gustafson (2002), turnover costs an organization around $3,000 to 
$10,000 per hour, per employee. Thus, raising loyalty and happiness levels at the workplace is essential in 
reducing employee turnover (Firth et al., 2007; Smith, 2000). The literature highlights several factors and 
reasons for employees’ happiness at work. In particular, a strong correlation is reported between employee 
happiness and performance, indicating that employees’ happiness and job satisfaction levels are directly 
linked to how well they perform at their jobs Khan et al., 2014; 2019). Additionally, the literature highlights 
the influence of general life happiness (Harter et al., 2002; Lyubomirsky et al., 2005; Oswald et al., 2015). 

Notably, social culture is an important issue not covered in the literature on happiness in general and at 
work. The UAE’s culture has been built on communication and vital social events. Nishimura et al. (2008) 
have classified it as high-context culture; in fact, all Arab countries have been categorized as high-context 
cultures. As such, this study aims to address the under-researched issue of the link between employees’ 
happiness in general, and their feelings toward work. Research on this topic with a focus on the UAE and 
the Middle East is lacking. Furthermore, most research has focused on private sector companies, while this 
study aims to examine this issue in government organizations.  

Literature Review 

In recent years, researchers have become increasingly interested in the study of happiness, focusing on 
aspects such as its effects on wellbeing (Griffin and Ward, 2016), health (Sabatini, 2014), re-employment 
(Krause, 2013), and consumption and brand loyalty (Šeinauskienė et al., 2015). The reason for this interest 
is that an individual’s happiness level is a substantial indicator of their subjective welfare, which can 
potentially affect both psychological and physical health (Agbo and Ngwu, 2017; Velasco Matus et al,. 
2016).  
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While happiness means different things to different people, studies have unanimously acknowledged that 
irrespective of its source, happiness is a key element of daily human life (Heizomi et al., 2015). Considering 
that happiness is characterized by relative permanence, scholars have focused on individuals’ overall 
happiness, especially in psychological research (Oishi and Gilbert, 2016). According to Griffin and Ward 
(2016), happiness is a subjective evaluation of one’s emotional state and satisfaction covering several 
aspects; indeed, it represents the manner in which different individuals consider diverse aspects of life 
(Velasco Matus et al., 2016). One’s evaluation of life can be negative or positive in terms of general life 
satisfaction. Positivity allows people to cope with difficult circumstances by focusing on the positive side 
of different situations (Achor, 2010). According to Alessandri et al. (2015), “viewing oneself, life, and the 
future under a positive outlook attests to a basic predisposition that exerts an important biological function 
in making people prone to cope with life, despite adversities, failures, and loss” (p. 4). 

Positivity increases employees’ motivation, productivity, and creativity (Barsade and Gibson, 2007; Schein, 
1992). Additionally, it helps them solve problems in a clearer and more efficient way when testing novel 
and innovative ideas. Discussing how positivity and happiness fuel success, Achor (2010, p.17) notes that 
“positive brains have a biological advantage over brains that are neutral or negative,” and “the brain works 
well when people are positive.” In sum, positive feelings toward life in general are extremely crucial; hence, 
an important research question is how positivity and happiness can influence employees’ feelings toward 
work. 

While positivity has been linked to increased motivation, productivity, and creativity, negativity can have 
the opposite effect. Studies have shown that negative emotions, such as fear and anger, can lead to 
decreased motivation and cognitive flexibility (Fredrickson, 2004; Ashkanasy, 2003). Negativity can also 
lead to decreased job satisfaction and increased turnover intention (Schaufeli. et al. 2002). 

Furthermore, negativity can spread quickly in the workplace, leading to a negative work environment and 
decreased collaboration (Kanter, 1977). This is known as the "spillover effect," where negative emotions in 
one area spill over into other areas, affecting the overall mood and productivity of the workplace. Therefore, 
it is important for organizations to not only promote positivity but also address negativity in the workplace. 
This can be done through training programs that teach employees how to manage negative emotions and 
conflicts in a constructive manner, as well as creating a positive and supportive work environment. 

In summary, while positivity can have many benefits in the workplace, it is important to also acknowledge 
the negative effects of negativity and address them to create a balanced and productive work environment. 

Influence of Individuals’ Attitudes Toward Life on their Work 

Individuals’ attitudes toward life affect their attitudes toward work (Hobfoll, 2011). Their positivity as a 
personal resource affects their happiness in general, which transfers into happiness at work (Hobfoll, 2011; 
Orkibi and Brandt, 2015). Simultaneously, negativity also influences individuals’ happiness at work; 
according to Topchik (2000), negativity is a virus that spreads within the organization. Negativity may be 
brought in by an individual employee and instill a negative attitude where none existed before; the spread 
of this attitude potentially lowers productivity and increases staff turnover. Moreover, negativity in the 
workplace can be a reaction to job dissatisfaction owing to factors such as insecurity, a lack of recognition, 
and stress (Hundley, 2001; Landy, 1989; Topchik, 2000). It can lead to an assessment of negative aspects 
of individuals’ life and job, with one affecting the other.  

Dugguh and Dennis (2014) emphasized the reciprocal relationship between employees’ attitudes toward 
life in general and toward work, and that general life satisfaction reflects positively on satisfaction in the 
workplace; however, the context of their study was Nigeria, where more than job satisfaction, finding a job 
is a significant concern by itself. Moreover, individuals in Nigeria work several jobs simultaneously, owing 
to their difficult circumstances; in this case, their priority is not a job that makes them happy, but a job that 
“pays a decent wage” that is “just enough to “take them home” (Dugguh and Dennis, 2014, p. 17). The 
situation in the UAE, however, is extremely different, as people do not have to work in various jobs to 
secure a living, and they have access to free education and healthcare. Therefore, job satisfaction and 
happiness at work is an important concern for them. Considering the lack of data regarding how positive 
or negative attitudes influence employees’ happiness in government organizations in the UAE, studying 
this topic is important.  
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Individuals’ Attitude toward Life in a High-Context Culture  

Societal cultures can be divided into two main types—namely, high-context (HC) and low-context (LC) 
cultures—with both having different needs. According to Nishimura et al. (2008, p. 785), HC cultures are 
“Very stable, unified, cohesive and slow to change,” and “rely on their history, their status, their 
relationships, and a plethora of other information, including religion, to assign meaning to an event,” which 
highly applies to the UAE. Meanwhile, LC cultures “value individualism over collectivism and group 
harmony. Individualism is characterised by members prioritising individual needs and goals over the needs 
of the group” (Nishimura et al., 2008, p. 785; Abaida et al., 2023). 

HC cultures typically include an active social life, characterized by numerous family gatherings and 
occasions. While this could be considered a source of happiness, it could also be considered a source of 
pressure affecting people’s life and job satisfaction. Arguably, when people meet each other frequently, they 
make comparisons, which affect happiness levels and can lead people to prioritize money as a marker of 
success and happiness (Brown et al., 2008; Card et al., 2012; Abraham, 2023). In this way, HC culture could 
be considered a source of pressure to constantly seek more money and material goods, including designer 
clothes and jewelry. Instead of considering this phenomenon as merely being related to HC culture, it could 
be viewed as a contemporary global attitude. However, this study posits that HC culture, especially in GCC 
countries, is largely focused on material goods because of social comparisons and on the role that money 
plays in ensuring an expensive lifestyle, as people are expected to act in a certain way—such as regularly 
wearing new clothes and buying expensive gifts for different social occasions. This argument does not 
suggest that HC culture should be replaced with LC culture, but rather encourages people in HC cultures 
to stop comparing themselves with others and engaging in rivalry. Based on the aforementioned arguments, 
the following hypotheses are formulated:  

Alternative Hypothesis: A positive outlook toward life significantly impacts employee happiness.  

Null Hypothesis: A positive outlook toward life exhibits no significant impact on employee happiness.  

The research framework is depicted in Figure 1. 

 

Figure 1. Research framework. 

Methodology 

To collect data pertaining to the research question, this study used quantitative analysis (questionnaire), 
thereby providing a detailed analysis of questionnaire responses across four government organizations at 
the functional level; hence, this answers the research question: How does an employee’s personal attitude 
affect them—that is, whether a positive or negative personal attitude influences their happiness at work in 
the context of the UAE.   

This study aims to focus on organizations with a high percentage of “Emiratization”—that is, the leadership 
attitude of reducing dependence on foreign workers, and employing UAE citizens in both public and private 
sectors (Abu Mazen, 2013). Selecting organizations with a prominent level of Emiratization ensures that 
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employees’ cultural and religious backgrounds are similar. Data were collected from 140 employees in four 
government organizations in the UAE over a period of four months. The names of the organizations and 
participants have been anonymized to ensure confidentiality. 

Table 1. Respondents’ profile according to organizations and departments. 

Organization Number of  respondents Departments surveyed 

A 50 

- Human Resource Department 
- Financial and Administrative Affairs 
Department 
- Strategy & Future Department 
- Department of  Information Technology 
- Government Communication Department 
- Customer Care Department 
- Department of  Housing Studies 
- Project Execution Management 
- Corporate Services Management 

B 30 

- Business Support and Human Resource 
Department 
- Power & Water Planning 
- Innovation & The Future 
- Technical Advisors 
- Strategy & Business Development 
- Marketing & Corp Communication 
- Financial Department 

C 30 

- Human Resource Department 
- Finance and Budget 
- Quality and Excellence 
- Information Technology  
- Infection Control Office 
- Laboratory Department 
- Medical Records 

D 30 - Teachers from different disciplines 

Research Design 

The process of collecting data proceeded through several stages, as presented in the following table: 

Table 2. Research Design. 

Target group Step 1 Step 2 Step 3 

Employees from 
functional levels inside 
the organization 

Quantitative 
method 
(questionnaire) 

Questionnaire analysis 
using ANOVA, post hoc, 
and t-test 

Conclusion 

To achieve the research goals, the sample fulfilled the following criteria: local employees, both male and 
female, and from the functional level. The questionnaire adopts the Likert scale, which is considered among 
the most common methods for collecting data pertaining to job satisfaction. The number of completed 
questionnaires used in this research were 140 of 170.  

To achieve the research goals, the sample of this study was limited to local employees from the functional 
level. Both male and female employees were included in this study. The questionnaire adopted the Likert 
scale, which is considered one of the most common methods for collecting data on job satisfaction. Out of 
the 170 questionnaires distributed, 140 completed questionnaires were received and used for analysis. 
"Functional level" refers to employees who hold positions in functional areas such as marketing, finance, 
human resources, operations, and others. 

Results 
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Statistical analysis was performed to understand whether a relationship exists between personal attitudes 
toward life in general, and employee happiness at work in the UAE. 

According to the literature, personal attitudes influence an employee’s feelings at work—with their negative 
or positive vision toward life making them visualize their job in different ways (Barsade and Gibson, 2007; 
Calaguas, 2017). This section of the paper focuses on the correlation between attitudes toward life and 
feelings toward work, by first providing a general idea of the sample responses on two components of the 
questionnaire on a 5-point Likert scale—with  5= “strongly agree” and 1= “strongly disagree.” First, the 
sample responses pertaining to respondents’ “attitude toward life in general” are reported in Table 3. 

Table 3. Descriptive statistics (Responses pertaining to personal attitudes; N= 140). 

Employees’ 
attitude toward 
life in general 

Likert scale 
Means 

Std. 
deviation 

Strongly 
agree 

Agree Neutral Disagree 
Strongly 
disagree 

1. I feel happy in my 
life in general. 

41.4% 52.9% 4.3% 1.4% 0% 4.34 .632 

2. I feel happy 
compared with most 
other people I know 
in my life. 

30.7% 62.1% 6.4% 0% 0.7% 4.24 .598 

3. In general, I am 
extremely positive 
about myself. 

32.85% 62.85% 4.3% 0% 0% 4.29 .569 

4. I enjoy my life in 
general—
irrespective of the 
challenging 
circumstances I 
encounter. 

34.28% 54.28% 9.28% 0.7% 1.4% 4.21 .757 

5. Earning a higher 
salary than the 
people around me is 
important to me. 

21.4% 36.4% 25% 15.7% 1.4% 3.61 1.050 

6. My life is as good 
as I wish. 

25.7% 67.85% 4.3% 1.4% 0.7% 4.18 .638 

 4.1476 .47229 

Overall, employees claimed to be extremely satisfied with their life in general, with a mean score of 4.14, 
and standard deviation of .47; this was expected, namely because of the UAE culture. Responses to the 
section of the questionnaire that deals with employees’ ‘feelings toward work’ are reported in Table 4 below. 

Table 4. Descriptive statistics (Responses pertaining to feelings toward work; N= 140). 

Feelings toward work 
 

Likert Scale 
Means 

Std. 
deviation 

Strongly 
agree 

Agree Neutral Disagree 
Strongly 
disagree 

28. I like my current 
job. 

25% 57.1% 15% 7% 2.1% 4.02 .791 

29. I enjoy what I am 
doing. 

26.4% 55% 14.3% 3.6% .7% 4.03 .786 

30. My job affects my 
health positively. 

20.7% 35.7% 19.3% 19.3% 5.0% 3.48 1.166 

31. My current job fits 
with my career plan. 

20.7% 38.6% 22.1% 12.1% 6.4% 3.55 1.140 
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32. My values and the 
values of the 
organization are 
similar. 

20.7% 57.1% 17.1% 2.9% 0% 3.99 .730 

33. I feel motivated to 
contribute more in my 
job. 

25.7% 52.1% 16.4% 4.3% 1.4% 3.96 .852 

34. This job is 
worthwhile. 

26.4% 56.4% 15.7% .7% 0% 4.09 .669 

35. I feel full of energy 
at work. 

25% 50.7% 18.6% 5% 0% 3.96 .802 

36. My organization is a 
good organization to 
work for. 

32.1% 49.3% 8.6% 8.6% 1.4% 4.02 .940 

37. I would 
recommend my 
organization to my 
friends. 

24.3% 41.4% 19.3% 10.7% 4.3% 3.71 1.083 

38. I am proud of my 
organization. 

35.0% 45.7% 14.3% 4.3% .7% 4.10 .851 

39. I feel happy at work 
in general. 

26.4% 52.9% 12.9% 5.7% 2.1% 3.96 .905 

 3.9640 .61132 

Table 4 reveals that people are generally less satisfied with their work, for which few respondents answered 
“strongly disagree,” indicating a greater inclination toward the negative end of the scale.  

Pearson correlation analysis was performed to find the extent to which personal attitudes regarding life 
influence workplace happiness levels (Table 5).  The Pearson correlation analysis results must be between 
zero and one. When the result is higher than zero a positive relationship is reflected, while if the result is 
less than zero an inverse relationship is reflected; when one variable increases, the other decreases. 

Table 5. Descriptive Statistics (correlation between personal attitudes toward life in general and feelings toward work). 

Correlations Feelings toward work Attitude 

Feeling Toward Work 

Pearson Correlation 1 0.406** 

Sig. (2-tailed)  0.000 

N 140 140 

Personal Attitude 
Toward Life in General 

Pearson Correlation 0.406** 1 

Sig. (2-tailed) 0.000  

N 140 140 

The correlation between personal attitude and feelings toward work is r = .406, which represents a positive 
relationship. Correlation in this case does not necessarily mean causation; when employees were asked 
regarding their feelings toward life in general, they exhibited a high level of satisfaction with a high mean 
score; however, when they were asked regarding their feelings toward work, they displayed less satisfaction, 
and the answers varied from both ends of the scale. Meanwhile, not all those describing themselves as 
happy toward life in general exhibited high feelings toward work, but all those with a negative attitude 
toward life expressed less satisfaction and low feelings toward work. 

https://ecohumanism.co.uk/joe/ecohumanism


Journal of Ecohumanism 

 2024 
Volume: 3, No: 3, pp. 1691 – 1700 

ISSN: 2752-6798 (Print) | ISSN 2752-6801 (Online) 
https://ecohumanism.co.uk/joe/ecohumanism  

DOI: https://doi.org/10.62754 

1697 

 

 

Figure 2. Positive and negative personal attitudes toward life in general and feelings toward work. 

Discussion 

This study aimed to answer the following research question: To what extent do employees’ personal 
attitudes toward life in general influence their feelings toward work? The study results reveal that participant 
employees largely exhibited a positive life outlook, which can be attributed to the UAE’s HC culture. Social 
life in the UAE is always active, with numerous family gatherings and social occasions, which can be 
considered a source of happiness. Research has found that those who interact with people and have an 
active social life are healthier and happier than people with high loneliness levels. In this way, a high-context 
culture offers social support for both good and bad occasions in life. 

Another direct source of people’s happiness in the UAE is religion and spirituality. Islam significantly 
impacts UAE citizens’ values and their feelings toward life in general. McFaul (2006) and Abuznaid (2006) 
recognized the vital role that religion plays in different societies and how it influences several facets of 
human life, such as culture, education, and policy. 

Another reason explaining employees’ positive attitude and feelings toward life in general is the UAE 
government’s efforts in improving people’s well-being. The World Economic Forum’s (WEF) networked 
readiness index measures the extent to which an economy is prepared to use information and 
communications technology (ICT) to accelerate competitiveness and well-being. In 2021, the UAE ranked 
34th of 130 economies, owing to government efforts in facilitating economic diversification and finding 
new resources—such as tourism and renewable energy—rather than depending only on oil. Additionally, 
ICT’s use is now active in all sectors and segments of UAE society (https://networkreadinessindex.org 
2021). 

Moreover, the United Arab Emirates demonstrates its interest in raising people’s happiness levels through 
several initiatives to improve their well-being. Consequently, the UAE ranked 24th of 150 countries in the 
2022 World Happiness Report. 

The Minister of Happiness role was developed in the UAE in 2016. According to Sheikh Mohammed bin 
Rashid, Vice President and Ruler of Dubai, the “Minister of State for Happiness” will have the responsibility 
to align and drive government policy to create social good and satisfaction” (thenational.ae 2016). 
Additionally, the Minister of Happiness, Ohood Al Roumi, announced that the role of the ministry is “to 
create an environment where people can flourish – can reach their potential – and choose to be happy” 
(thenational.ae, 2016). This seems clear evidence highlighting the efforts and long-term vision to ensure 
UAE citizens’ happiness. 

Additionally, the results indicated a positive correlation between employees’ positive attitude toward life 
and their feelings toward work. However, analyzing the responses for workplace happiness revealed that 
employees were generally less satisfied with work compared to their life attitude responses. In other words, 
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having a positive attitude toward life may positively affect various aspects including work, relationships, 
and health, but it does not necessarily suggest that this person is happy at work. Positivity in life may cause 
an employee to be a positive person at work, but will not necessarily raise their level of workplace happiness, 
especially when other external factors influence their feelings, such as the organization’s leadership style or 
its rules and conditions “physical working conditions, schedule and work-life balance, compensation and 
benefits, and management and organizational culture”. 

On the contrary, negativity invariably casts a shadow on other aspects of life, such as work, suggesting that 
people who are complainers see pessimist aspects in their job even if their workplace is good and pleasant. 
Employees’ answers pertaining to feelings toward their job reveal that those who think that their job 
influences their health negatively are not happy at work. Overall, 25% respondents claimed that their health 
was negatively affected, whereas 20% were neutral when asked whether their job influenced their health 
positively.  

Noteworthily, while the number of employees with a negative life attitude is extremely small in this study, 
compared to the number of those reflecting positive attitudes, presenting both sides in a balanced manner 
is difficult. Moreover, judging a human trait, such as happiness or wellbeing, is not straight forward, and is 
subject to historical, social, and environmental factors, several of which are beyond this study’s scope 
(Schwarz and Strack, 1999). The responses affected by personal mood at the time of taking the survey 
should also be considered (Mueller et al., 2009). 

Having positive employees is generally considered an added value for an organization, especially when the 
organization’s leaders care about culture and values, and seek to make the workplace satisfactory for all 
employees. Therefore, successful organizations, such as Google, particularly select employees who are a 
good fit with their positive culture. Similarly, Zappos is willing to pay its employees to quit if they cannot 
proceed (Hsieh, 2012).  

Organizations like Google and Zappos understand the importance of having employees who fit in with 
their workplace culture and values. They take steps to ensure that there is a good match between the culture 
of the organization and the attitudes and values of the employees they hire. Here are some ways they do 
this:  

 Employee selection: these organizations carefully screen job applicants to ensure that they align 
with the company culture. At Zappos for example, culture fit interview carries half the weight of 
whether the candidate is hired. They follow different methods during the interview to assess the 
candidate's attitudes and values. 

 Employee training: once an employee has been hired, these organizations provide them with 
extensive training on the company culture, values, and mission. This helps to reinforce the culture 
and ensure that employees understand what is expected of them. 

 Employee feedback and performance reviews: regular feedback and performance reviews can 
help organizations to monitor employee performance and ensure that they are aligned with the 
company culture. If an employee's attitudes or behaviors are not in line with the company culture, 
they may be provided with additional training or coaching. 

 Employee recognition and rewards: organizations like Google and Zappos also recognize and 
reward employees who align with their culture and values. This can help to reinforce the desired 
attitudes and behaviors and motivate employees to continue to align with the culture. 

 Open communication: Finally, these organizations foster open and transparent communication 
between employees and management. This helps to build trust and ensure that employees feel 
heard and valued. When employees feel that they are part of a positive and supportive workplace 
culture, they are more likely to be motivated and engaged in their work. 

By taking these steps, organizations can ensure that there is a good fit between their workplace culture and 
employee attitudes, which can contribute to a more positive, productive, and satisfying work environment 
for all employees. 
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Thus, organizations in the UAE must understand the power of attitude in influencing employees’ feelings 
toward work, and the benefit of positivity in improving employees’ performance and lifestyle. Moreover, 
organizations must invest in developing positive employee attitudes toward life and work through methods 
such as individual and team coaching, as well as recruiting employees with a positive attitude, who can 
enhance and strengthen the culture of positivity within the organization. Additionally, organizations should 
investigate other factors related to their culture that can negatively affect employee’ happiness. Finally, 
organizations must focus on recruiting people with similar values and attitudes to strengthen their 
organizational culture.  

Conclusion 

The following two important variables were considered in this study: employees’ feelings toward life and 
their workplace happiness levels. While most participants exhibited positive feelings toward life, this did 
not translate to their feelings toward work. This could be related to external factors related to the workplace 
that employees cannot control. Meanwhile, those with negative life attitudes exhibited negative attitudes 
toward work. In other words, general negativity in life significantly impacts employees’ workplace happiness 
levels. Thus, organizations intending to enhance employees’ happiness must focus on improving their 
general life attitudes, as well as streamlining their recruitment process to select individuals who can 
strengthen the organizational culture with their positivity.  

Limitations and Future Research Directions 

The present research has a few limitations. Firstly, the theoretical framework only covers certain external 
factors, so in the future, other external factors that address the same issue can be included. Secondly, the 
sample is restricted to employees from various government departments, and the research does not consider 
gender differences among them. Hence, forthcoming research may examine individual differences among 
employees. As this study only examined government organization employees, further investigating private 
sector employees in the UAE is needed. Furthermore, focusing on non-UAE citizens, their feelings toward 
work, and the effects of working abroad on their general attitudes is also important.  

References 

Abaida, A. ., Lakrari, Y. ., Lemgadar, A. ., & Agouram, J. (2023). Assessing the sustainability of fiscal policy in Morocco: Insights 
into economic stability . International Journal of Social Sciences Perspectives, 12(1), 60–72. 
https://doi.org/10.33094/ijssp.v12i1.876 

Abraham, M. . (2023). Perceptions of the tribal population on grama Sachivalayam (Village secretariat) concept and its services 
in the tribal areas of Visakhapatnam: An empirical study. Journal of Contemporary Research in Social Sciences, 5(1), 14–26. 
https://doi.org/10.55214/26410249.v5i1.327 

Abu Mazen, S. (2013) ‘Emiratization Sheikh Zayed Housing Program’, Retrieved from 
http://www.alkhaleej.ae/alkhaleej/page/ea3ed8ec-caf0-4220-9362654439e58f25 Retrieved 22/03/2015 

Abuznaid, S. (2006). Islam and management: What can be learned? Thunderbird International Business Review, 48(1), 125–139. 
https://doi.org/10.1002/tie.20089 

Achor, S. (2010). The Happiness Advantage, The seven Principles of Positive Psychology that Fuel Success and Performance at Work. NY: Crown 
Business. 

Agbo, A. A., & Ngwu, C. N. (2017). Aversion to happiness and the experience of happiness: The moderating roles of personality. 
Personality and Individual Differences, 111, 227–231. https://doi.org/10.1016/j.paid.2017.02.010 

Alessandri, G., Borgogni, L., Schaufeli, W. B., Caprara, G. V., & Consiglio, C. (2015). From positive orientation to job 
performance: The role of work engagement and self-efficacy beliefs. Journal of Happiness Studies, 16(3), 767–788. 
https://doi.org/10.1007/s10902-014-9533-4 

Ashkanasy, N. M. (2003). Emotions in the workplace: A reappraisal. Human Relations, 56(6), 677-686. 
Barsade, S. G., & Gibson, D. E. (2007). Why does affect matter in organizations? Academy of Management Perspectives, 21(1), 36–

59. https://doi.org/10.5465/amp.2007.24286163 
Brown, G. D. A., Gardner, J., Oswald, A. J., & Qian, J. (2008). Does wage rank affect employees “well-being?” Industrial Relations, 

47(3), 355–389. https://doi.org/10.1111/j.1468-232X.2008.00525.x 
Calaguas, G. (2017). Satisfied and happy: Establishing link between job satisfaction and subjective well- being. Asia Pacific Journal 

of Multidisciplinary Research, 5(1.2), 104–111 
Card, D., Mas, A., Moretti, E., & Saez, E. (2012). Inequality at work: The effect of peer salaries on job satisfaction. American 

Economic Review, 102(6), 2981–3003. https://doi.org/10.1257/aer.102.6.2981 
Firth, L., Mellor, D. J., Moore, K. A., & Loquet, C. (2004). How can managers reduce employee intention to quit? Journal 

of Managerial Psychology, 19(2), 170–187. https://doi.org/10.1108/02683940410526127  
Fredrickson, B. L. (2004). The broaden-and-build theory of positive emotions. Philosophical Transactions of the Royal 

Society B: Biological Sciences, 359(1449), 1367-1378. 

https://ecohumanism.co.uk/joe/ecohumanism
https://doi.org/10.33094/ijssp.v12i1.876
http://www.alkhaleej.ae/alkhaleej/page/ea3ed8ec-caf0-4220-9362-654439e58f25
https://doi.org/10.1002/tie.20089
https://doi.org/10.1016/j.paid.2017.02.010
https://doi.org/10.1007/s10902-014-9533-4
https://doi.org/10.5465/amp.2007.24286163
https://doi.org/10.1111/j.1468-232X.2008.00525.x
https://doi.org/10.1257/aer.102.6.2981
https://doi.org/10.1108/02683940410526127


Journal of Ecohumanism 

 2024 
Volume: 3, No: 3, pp. 1691 – 1700 

ISSN: 2752-6798 (Print) | ISSN 2752-6801 (Online) 
https://ecohumanism.co.uk/joe/ecohumanism  

DOI: https://doi.org/10.62754 

1700 

 

Griffin, P. W., & Ward, P. M. (2016). Happiness and subjective Well-Beingof mental health (second edn.). Oxford: Academic Press, (pp. 
285–293) 

Gustafson, C. (2002). Staff turnover: Retention. International Journal of Contemporary Hospitality Management, 1(4), 106–110 
Harter, J. K., Schmidt, F. L., & Hayes, T. L. (2002). Business-unit-level relationship between employee satisfaction, employee 

engagement, and business outcomes: A meta-analysis. Journal of Applied Psychology, 87(2), 268–279. 
https://doi.org/10.1037/0021-9010.87.2.268 

Heizomi, H., Allahverdipour, H., Asghari Jafarabadi, M. A., & Safaian, A. (2015). Happiness and its relation to psychological well-
being of adolescents. Asian Journal of Psychiatry, 16, 55–60. https://doi.org/10.1016/j.ajp.2015.05.037 

Hobfoll, S. E. (2011). Conservation of resource caravans and engaged settings. Journal of Occupational and Organizational Psychology, 
84(1), 116–122. https://doi.org/10.1111/j.2044-8325.2010.02016.x 

Hsieh, T. (2012). Delivering happiness: A path to profits, passion and purpose. Little, Brown & Company 
Hundley, G. (2001). Why and when are the self-employed more satisfied with their work? Industrial Relations: A Journal of Economy 

and Society, 40(2), 293–316. https://doi.org/10.1111/0019-8676.00209 
I. Dugguh, S., & Dennis, A. (2014). Job satisfaction theories: Traceability to employee performance in organizations. IOSR Journal 

of Business and Management, 16(5), 11–18. https://doi.org/10.9790/487X-16511118 
Kanter, R. M. (1977). Men and women of the corporation. Basic Books. 
Khan, T. I., & Akbar, A. (2014). Job involvement-predictor of job satisfaction and job performance-evidence from Pakistan. 

World Applied Sciences Journal, 30(30), 8-14. 

Khan, T. I., Khan, A. Z., & Khan, S. (2019). Effect of time pressure on organizational citizenship behavior: Moderating role of 
agreeableness. Sir Syed Journal of Education and Social Research (SJESR), 2(1), 140-156. 

Krause, A. (2013). Don’t worry, be happy? Happiness and reemployment. Journal of Economic Behavior and Organization, 96, 1–20. 
https://doi.org/10.1016/j.jebo.2013.09.002 

Landy, F. J. (1989). Psychology of work behavior (fourth edn.). CA: Belmont. Thomson: Brooks/Cole Publishing Co. 
Lyubomirsky, S., King, L., & Diener, E. (2005). The benefits of frequent positive affect: Does happiness lead to success? 

Psychological Bulletin, 131(6), 803–855. https://doi.org/10.1037/0033-2909.131.6.803 
Lyubomirsky, S., King, L., & Diener, E. (2005). The benefits of frequent positive affect: Does happiness lead to success? 

Psychological Bulletin, 131(6), 803–855. https://doi.org/10.1037/0033-2909.131.6.803 
McFaul, T. (2006). Religion in the future global civilization. Journal Title, 40(5), 30–36 
Mueller, K., Hattrup, K., & Hausmann, N. (2009). An investigation of cross-national differences in positivity and job satisfaction. 

Journal of Occupational and Organizational Psychology, 82(3), 551–573. https://doi.org/10.1348/096317908X334782 
Mueller, S. C., Swainson, R., & Jackson, G. M. (2009). ERP indices of persisting and current inhibitory control: A study of saccadic 

task switching. Neuroimage, 45(1), 191–197. https://doi.org/10.1016/j.neuroimage.2008.11.019 
Nishimura, S., Nevgi, A., & Tella, S. (2008). Communication style and cultural features in high/low-context communication 

cultures: A case study of Finland, Japan and India, Part 2 University of Helsinki. Department of applied sciences of 
education.Research Report 299, (pp. 783–796). 

Oishi, S., & Gilbert, E. A. (2016). Current and future directions in culture and happiness research. Current Opinion in Psychology, 
8, 54–58. https://doi.org/10.1016/j.copsyc.2015.10.005 

Orkibi, H., & Brandt, Y. I. (2015). How positivity links with job satisfaction: Preliminary findings on the mediating role of work-
life balance. Europe's journal of psychology, 11(3), 406. https://doi.org/10.5964%2Fejop.v11i3.869 

Oswald, A. J., Proto, E., & Sgroi, D. (2015). Happiness and productivity. Journal of Labor Economics, 33(4), 789–822. 
https://doi.org/10.1086/681096 

Sabatini, F. (2014). The relationship between happiness and health: Evidence from Italy. Social Science and Medicine, 114, 178–
187. https://doi.org/10.1016/j.socscimed.2014.05.024 

Schein, E. (1992). Organizational culture and leadership (2nd ed., Jossey-Bass management series) San Francisco. CA: Jossey-Bass 
Schwarz, N., & Strack, E. (1999). Reports of subjective well-being: Judgemental processes and their methodological implications. 

In Foundations D. Kahnemann, E. Diener, & N. Schwarz (Eds.), Weii-bei The foundations of hedonic psychology. New 
York: Russell Sage, (61–84) 

Schaufeli, W. B., Salanova, M., González-Romá, V., & Bakker, A. B. (2002). The measurement of engagement and burnout: A 
two sample confirmatory factor analytic approach. Journal of Happiness Studies, 3(1), 71-92. 

Šeinauskienė, B., Maščinskienė, J., & Jucaitytė, I. (2015). The relationship of happiness, impulse buying and brand loyalty. 
Procedia – Social and Behavioral Sciences, 213, 687–693. https://doi.org/10.1016/j.sbspro.2015.11.487 

Smith, D. (2000). Employee loyalty best defence against turnover. Computing Canada, Willowdale, 26(3), 31 
Topchik, G. (2000) Chapter 5, Retrieved from http://worldhappiness.report/Retrieved 20/05/2016. CHANGE AND 

NEGATIVITY, managing workplace[online.] 
Velasco Matus, P. W., Villanueva Orozco, G. B. T., Rivera Aragón, S., & Díaz Loving, R. (2016). Revisiting happiness: Frequency 

versus intensity. Acta de Investigación Psicológica, 6(3), 2527–2533. https://doi.org/10.1016/j.aipprr.2016.07.002 

 

https://ecohumanism.co.uk/joe/ecohumanism
https://doi.org/10.1037/0021-9010.87.2.268
https://doi.org/10.1016/j.ajp.2015.05.037
https://doi.org/10.1111/j.2044-8325.2010.02016.x
http://www.amazon.com/dp/0446563048/ref=rdr_ext_tmb
http://www.amazon.com/dp/0446563048/ref=rdr_ext_tmb
https://doi.org/10.1111/0019-8676.00209
https://doi.org/10.9790/487X-16511118
https://doi.org/10.1016/j.jebo.2013.09.002
https://doi.org/10.1037/0033-2909.131.6.803
https://doi.org/10.1037/0033-2909.131.6.803
https://doi.org/10.1348/096317908X334782
https://doi.org/10.1016/j.neuroimage.2008.11.019
https://doi.org/10.1016/j.copsyc.2015.10.005
https://doi.org/10.5964%2Fejop.v11i3.869
https://doi.org/10.1086/681096
https://doi.org/10.1016/j.socscimed.2014.05.024
https://doi.org/10.1016/j.sbspro.2015.11.487
https://search-proquest-com.manchester.idm.oclc.org/pubidlinkhandler/sng/pubtitle/Computing+Canada/$N/5458/DocView/225020014/fulltext/F37C873AD85D42E3PQ/1?accountid=12253
https://search-proquest-com.manchester.idm.oclc.org/pubidlinkhandler/sng/pubtitle/Computing+Canada/$N/5458/DocView/225020014/fulltext/F37C873AD85D42E3PQ/1?accountid=12253
https://search-proquest-com.manchester.idm.oclc.org/indexingvolumeissuelinkhandler/5458/Computing+Canada/02000Y02Y04$23Feb+4,+2000$3b++Vol.+26+$283$29/26/3?accountid=12253
https://search-proquest-com.manchester.idm.oclc.org/indexingvolumeissuelinkhandler/5458/Computing+Canada/02000Y02Y04$23Feb+4,+2000$3b++Vol.+26+$283$29/26/3?accountid=12253
https://search-proquest-com.manchester.idm.oclc.org/indexingvolumeissuelinkhandler/5458/Computing+Canada/02000Y02Y04$23Feb+4,+2000$3b++Vol.+26+$283$29/26/3?accountid=12253
https://search-proquest-com.manchester.idm.oclc.org/indexingvolumeissuelinkhandler/5458/Computing+Canada/02000Y02Y04$23Feb+4,+2000$3b++Vol.+26+$283$29/26/3?accountid=12253
https://search-proquest-com.manchester.idm.oclc.org/indexingvolumeissuelinkhandler/5458/Computing+Canada/02000Y02Y04$23Feb+4,+2000$3b++Vol.+26+$283$29/26/3?accountid=12253
https://search-proquest-com.manchester.idm.oclc.org/indexingvolumeissuelinkhandler/5458/Computing+Canada/02000Y02Y04$23Feb+4,+2000$3b++Vol.+26+$283$29/26/3?accountid=12253
http://worldhappiness.report/
https://doi.org/10.1016/j.aipprr.2016.07.002

